
Bulmer and Katz - Uses and Gratifications Theory 
According to the Uses and Gratifications theory audiences all have different needs and make choices about the media they consume.  Audiences NEED the following things from their use of the media:

Entertainment/Diversion:
Simply audiences want to be entertained, have fun and relax and enjoy the media they are consuming.

Personal Relationships/Social Interaction

Audiences use the media to find out more about the circumstances of others or as a social activity e.g. going to the cinema.  Audiences also want to interact with other people through our use of the media e.g. Facebook and Twitter.
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Personal Identity

Audiences read a news article, watch a TV programme or film because they can identify with the characters or events in the text and relate to what they are consuming.  

Information/Knowledge of the world

Audiences want to be informed, educated or find out about something e.g. watching a TV documentary, newspapers, findings out about our friend’s lives on Facebook.

Task 1 - Apply the Uses and Gratifications Theory to a media that you enjoy this could be a film, website, computer game or TV programme.  Use this example to help you:


Task 2 – You are going to watch a number of extracts from a range of media platforms.  For each extract complete a table like the one below which analyses the Uses and Gratifications provided.

	Media Text
	Who is the target Audience?
	Entertainment and Diversion
	Personal Relationships Social Interaction
	Personal Identity
	Information

Knowledge of the world.

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


I enjoy using Facebook because I can keep up-to-date with what my friends and family are doing and I can message friends who live far away from me; this provides me with the need for social interaction as per the Uses and Gratifications theory.  Seeing and ‘liking’ photos that my friends post provides me with personal identity (Uses and Gratifications) because I can often relate to the situations their photos depict, for example selfies taken at school, however their holiday photos often provide me with the need for escapism because I would love to go to some of the exotic locations my friends have been to!  Facebook also allows me to see and ‘like’ pages for products, shops, TV programmes, celebrities and news or gossip pages which I am a fan of.  Posts from US Weekly and BBC Sports often feature in my news feed and provide me with the need of knowledge of the world because I am given little snippets of new information and news.











